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This is a simple guide to a 
world of infinite 
possibility. 

This workbook is part of the 
Beyond the Goldfish Bowl project developed by 
Harriet Hunt in Spring 2024 under the 
University of Exeter’s Researcher-Led 
Initiatives.  

The aim of this project was to create 
resources for people who are 
interested in using creative approaches 
but don’t know where to begin, or for anyone 
who would simply like to learn more. This 
project’s aims were to: 

• explain how communicating your research 
creatively can help you understand your 
findings more deeply,  

• inspire with insights and practical advice 
from professionals, 

• encourage with step-by-step guidance and 
illustrations of costs and resources involved, 
and 

• involve wider communities with activities to 
broaden research influence and impact.  

A linked series of three online workshops were 
held. The foundation of these workshops is 
simplicity.  

Working creatively with research can feel 
overwhelming with so many options, 
approaches, and budgets available. One huge 
benefit often overlooked is how focusing on 
creative communication helps to shape 
understanding within the team as well as 
beyond the standard boundaries of academic 
outputs. Working with professionals who can 

support a research team to clearly articulate 
the goals, purpose, audience, and approach 
allows the team to develop clarity of purpose 
and messaging and crystallise ideas. 

The reality is that in academic research, we 
often leave research communication to the end 
of a project. This squeezes funds, time, and – 
crucially – creativity.  

The people at the coalface of dissemination are 
often non-tenured researchers on time limited 
contracts. Without the luxury of continuity, 
contingency and budgets for ongoing activities, 
understanding benefits, options and what can 
be achieved within deadlines are valuable 
competencies.  

These skills contribute strongly to developing an 
engaged research culture through deeper 
understanding of the research being produced, 
strong leadership within the team, 
communication both within and beyond 
projects, and wellbeing through working across 
boundaries using creative outlets. 

This activity is a Researcher-led 
Initiative that has been funded by the 
University of Exeter Researcher 

Development and Research Culture team
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Workshop #1: The view 
from the bridge
What was this workshop 
about? 
In workshop #1 attendees heard from Dr Noreen Orr and Dr 
Harriet Hunt, researchers at the University of Exeter Medical 
School. You can access the recording of the workshop 
on the University of Exeter web pages here: 
https://www.ecehh.org/beyond-the-goldfish-bowl/ 

The perspective in workshop 1 was from the hands-on 
ground level. The two presenters speak from the 
viewpoint of Research Fellows employed on research 
funding-limited contracts.  

Some practical insights   
Dr Noreen Orr presented three projects she has led to illustrate a range of approaches for different 
purposes. See the video of workshop #1 for more detail. Pet Therapy and Robopets were two mixed 
methods systematic reviews on how animals and robotic pets impact the health and wellbeing of care 
home residents. Noreen produced two newspaper-style briefings – Woofington Post & The Daily Mews 
a– short, easy-to-read and visually appealing that could be read by staff on their breaks. The team 
applied for further funding which enabled them to work with a Devon-based artist to create the Pet 

Purrsuit board game shown in Image 1. 

Dr Harriet Hunt talked about two different 
projects: The Parent Project was a 
systematic review exploring the evidence for 
parent-to-parent peer support for parents 
with babies in neonatal care, funded by 
NIHR. We partnered with a local Exeter 
charity, SNUG, and a Parent Advisory Group 
of parents with direct experience of care for 
a baby on a neonatal unit who helped 
produce the infographic shown in Error! R
eference source not found.. A Handbook 
for Nature on Prescription to Promote 
Mental Health was created in 2021, funded 
by UKRI and NIHR. The Handbook is free to 
download from 
https://www.ecehh.org/research/nature-

prescription-handbook/, and a key 
infographic is shown in Image 2. Image 1. Pet Purrsuits board game 

https://eur03.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.ecehh.org%2F%3Fpage_id%3D9123%26preview%3Dtrue&data=05%7C02%7CH.A.Hunt%40exeter.ac.uk%7C120c56c559444bafd66608dca0f94e7c%7C912a5d77fb984eeeaf321334d8f04a53%7C0%7C0%7C638562239819038072%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C0%7C%7C%7C&sdata=N1UTV4wuTJVgDpPy0UQo9NJWp%2BDW9Z2edvnjdNcwqC4%3D&reserved=0
https://www.ecehh.org/research/nature-prescription-handbook/
https://www.ecehh.org/research/nature-prescription-handbook/
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Image 3. The PARENT project infographic

 

Image 2. Nature on Prescription infographic 
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Workshop #2: In the crow’s 
nest 

What was this workshop 
about? 
In workshop #2 attendees heard from Harriet 
Hunt and Jo Thompson-Coon, Professor of 
Evidence Synthesis and Health Policy at the 
University of Exeter Medical School. You can 
access the recording of the workshop on the 
University of Exeter web pages here: 
https://www.ecehh.org/beyond-the-goldfish-
bowl/ 

The perspective in workshop 2 was from the 
tenured senior academic viewpoint, drawing on 
Jo’s experiences as budget holder and Principal 
Investigator. 

This 1.5 hr workshop included examples from 
recent projects, interactive sessions, reflections 
on relevance to academic frameworks such as 
the Research Evaluation Framework (REF), and 
literature such as the paper "Bursting out of our 
bubble: using creative techniques to 
communicate within the systematic review 

process and beyond”- see Image 4 for one of 
the images from this paper.  

Jo also talked about her Caring About Care 
project, working with care home staff and non-
academic dementia experts to improve the 
experience of care for people with dementia in 
hospital. Further links and resources can be 
found in the References section of this 
workbook. 

Take an example research project of your own. What factors would be 
important to consider when planning creative research outputs? 

Consider: What factors make a difference? 

• Time, budget, buy-in, team expertise, funder requirements. 

• Who can help make those decisions? 

• Talk to the research team and research partners. 

• What does your funder say? 

• What are your key messages – do you have a clear vision? 

• Look for examples outside of your space. 

Prompt: what’s important when planning creative outputs for your research? 

https://eur03.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.ecehh.org%2F%3Fpage_id%3D9123%26preview%3Dtrue&data=05%7C02%7CH.A.Hunt%40exeter.ac.uk%7C120c56c559444bafd66608dca0f94e7c%7C912a5d77fb984eeeaf321334d8f04a53%7C0%7C0%7C638562239819038072%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C0%7C%7C%7C&sdata=N1UTV4wuTJVgDpPy0UQo9NJWp%2BDW9Z2edvnjdNcwqC4%3D&reserved=0
https://eur03.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.ecehh.org%2F%3Fpage_id%3D9123%26preview%3Dtrue&data=05%7C02%7CH.A.Hunt%40exeter.ac.uk%7C120c56c559444bafd66608dca0f94e7c%7C912a5d77fb984eeeaf321334d8f04a53%7C0%7C0%7C638562239819038072%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C0%7C%7C%7C&sdata=N1UTV4wuTJVgDpPy0UQo9NJWp%2BDW9Z2edvnjdNcwqC4%3D&reserved=0
https://systematicreviewsjournal.biomedcentral.com/articles/10.1186/s13643-022-01935-2
https://systematicreviewsjournal.biomedcentral.com/articles/10.1186/s13643-022-01935-2
https://systematicreviewsjournal.biomedcentral.com/articles/10.1186/s13643-022-01935-2
https://systematicreviewsjournal.biomedcentral.com/articles/10.1186/s13643-022-01935-2
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Image 4 Infographic produced by Grace Elizabeth www.graceelizabeth.co.uk  

http://www.graceelizabeth.co.uk/
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Workshop #3: Into the 
wild 

In workshop #3, the third and final 
workshop, we heard from Dan Porter, co-
founder of Scriberia and visual thinking 
specialist. You can access the recording of 
the workshop on the University of 
Exeter web pages here: 
https://www.ecehh.org/beyond-
the-goldfish-bowl/ 

Dan introduced himself, the work of 
Scriberia, and discussed what he’s 
learned about the relationship between 
drawing and knowledge over the last 15 years. A brief introduction to Scriberia is shown in Image 5. 

With Dan, workshop attendees took part in three exercises to explore creativity and decision making.  In 
exercise 1, we were shown an image (in this case, Exeter Cathedral) and did timed drawings with 
decreasing amounts of time allowed for the exercise. Dan presented a showcase of research projects 
that Scriberia had worked on, including Nature on Prescription led by Harriet Hunt (see References for 
project detail, and Image 2). We then reflected on the key reasons to visualise research, and how 
academic research can have real world impact (see  Image 6).  

Image 5. A brief introduction to Scriberia 

https://www.ecehh.org/beyond-the-goldfish-bowl/
https://www.ecehh.org/beyond-the-goldfish-bowl/
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Exercise 2 involved ‘forced 
metaphors’, where attendees 
were shown a small range of 
pictures, asked to choose one 
and use it as a metaphor for 
their own research. There 
were some excellent 
examples of creative thinking 
from attendees on the day.  

Finally, we discussed the 
value of sketch noting, 
drawing, and using creative 
techniques beyond producing 
academic outputs.  

In closing, Dan gave a quick 
guide to getting the best out 
of working with creatives (see 
Image 7).  

Image 6. How can academic research have real world impact? 

Image 7. Working with creatives 

Maximum meaning, 
minimum means 

ABRAM GAMES 
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Resources  

Professionals 

Visual Thinking agencies and individuals 

Scriberia https://www.scriberia.com/  

Hannah Mumby https://hannahmumby.co.uk/  

Public Engagement professionals 

Agile Rabbit https://www.agile-rabbit.com/  

Planning for Impact 

REF2029.https://www.ref.ac.uk/  

https://www.exeter.ac.uk/research/ref2021/casestudies/  

Overton website for monitoring impact (University of Exeter has 
free access via your institutional log in): https://www.overton.io/  

Creative websites 

Adaptation Scotland – supporting climate change resilience: 
https://www.adaptationscotland.org.uk/climatereadyplaces/uplands  

Public-facing reports 

Here’s an example from NIHR of a public-facing review produced at Keele University 
https://evidence.nihr.ac.uk/themedreview/moving-forward-a-guide-for-the-public/ and read 
more here about the process of producing it https://movingforward-project.com/moving-forward-
the-public-version/  

How can we share our research with everyone? 

https://www.nihr.ac.uk/blog/getting-the-message-across-how-can-we-share-our-research-with-
everyone/32616  

Case Studies 

Nature on Prescription Handbook  
A Handbook for Nature on Prescription to promote mental health: [free to download here]: 
https://www.ecehh.org/research/nature-prescription-handbook/  

Scriberia case study: https://news.scriberia.com/nature-on-prescription-exeter-university-shows-
the-world-how  

Parent Project (Parent to parent support for parents of babies in neonatal care) 
NIHR PenARC project page: https://arc-swp.nihr.ac.uk/research/projects/parent-to-parent-
support/  

https://www.scriberia.com/
https://hannahmumby.co.uk/
https://www.agile-rabbit.com/
https://www.exeter.ac.uk/research/ref2021/casestudies/
https://www.overton.io/
https://www.adaptationscotland.org.uk/climatereadyplaces/uplands
https://evidence.nihr.ac.uk/themedreview/moving-forward-a-guide-for-the-public/
https://movingforward-project.com/moving-forward-the-public-version/
https://movingforward-project.com/moving-forward-the-public-version/
https://movingforward-project.com/moving-forward-the-public-version/
https://www.nihr.ac.uk/blog/getting-the-message-across-how-can-we-share-our-research-with-everyone/32616
https://www.nihr.ac.uk/blog/getting-the-message-across-how-can-we-share-our-research-with-everyone/32616
https://www.ecehh.org/research/nature-prescription-handbook/
https://news.scriberia.com/nature-on-prescription-exeter-university-shows-the-world-how
https://news.scriberia.com/nature-on-prescription-exeter-university-shows-the-world-how
https://arc-swp.nihr.ac.uk/research/projects/parent-to-parent-support/
https://arc-swp.nihr.ac.uk/research/projects/parent-to-parent-support/
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Kurinczuk, J. and Thompson-Coon, J., 2019. “They’ve walked the walk”: A systematic review of 
quantitative and qualitative evidence for parent-to-parent support for parents of babies in 
neonatal care. Journal of Neonatal Nursing, 25(4), pp.166-176. 

Hunt HA, Prosser S, Collinson A, Boddy K, Thompson Coon J, Whear R. Peer support in neonatal care: 
a collaborative approach. Infant 2021; 17(5): 218-21. 
https://www.infantjournal.co.uk/journal_article.html?id=7246  

Creating a communication plan 

Developing a Communication Plan for your Research – University of Reading: 
https://www.reading.ac.uk/discover/-
/media/discover/files/pdfs/9435290e50904cc9b8e623d5ddb13602.pdf  

For clinical trials: https://communications4clintrials.org/developing-a-strategic-communications-
plan/  

How to write a comms plan by the Australian Prevention Partnership Centre: 
https://preventioncentre.org.au/resources/how-to-write-a-communications-plan/  

Creating a communications plan – University of Sussex: 
https://www.sussex.ac.uk/communications/internal/communications/issues/plan  

Knowledge mobilisation  

Some toolkits that might be helpful: 

The Canadian Knowledge Mobilisation toolkit– This site has many tools to help researchers plan, carry 
out and evaluate knowledge mobilisation activities. 

The ESRC impact toolkit– Although for social science research, this site is very good on how to 
collaborate and influence policymakers. 50 case studies are available. 

The Health Foundation communication toolkit – Excellent resource for understanding communications 
strategies in general, and the communications strategy template is particularly good. 

The Fast Track toolkit- Includes lots of templates, podcasts, blogs and tools for a variety of impact-
related activities. 

Impact Literacy toolkit – Focuses on the first step as identifying the problem in collaboration with 
research users. 

Introductory resources for Knowledge Mobilisation and planning your pathway to impact - a list of 
relevant, but not exclusive, knowledge mobilisation and implementation literature. 

Academics and creative communication 

Articles about creative communication of research 
The Power Of Storytellers To Shape Our World – Carmine Gallo; Forbes 03 03 2024: 
https://www.forbes.com/sites/carminegallo/2024/03/17/the-power-of-storytellers-to-shape-our-
world  

https://www.infantjournal.co.uk/journal_article.html?id=7246
https://www.reading.ac.uk/discover/-/media/discover/files/pdfs/9435290e50904cc9b8e623d5ddb13602.pdf
https://www.reading.ac.uk/discover/-/media/discover/files/pdfs/9435290e50904cc9b8e623d5ddb13602.pdf
https://communications4clintrials.org/developing-a-strategic-communications-plan/
https://communications4clintrials.org/developing-a-strategic-communications-plan/
https://preventioncentre.org.au/resources/how-to-write-a-communications-plan/
https://www.sussex.ac.uk/communications/internal/communications/issues/plan
http://www.kmbtoolkit.ca/the-toolkit
https://esrc.ukri.org/research/impact-toolkit/
https://www.health.org.uk/publications/communicating-your-research-a-toolkit
http://www.fasttrackimpact.com/resources
https://www.emeraldpublishing.com/resources/impact-literacy-workbook/
https://www.nihr.ac.uk/documents/knowledge-mobilisation-research/22598
https://www.forbes.com/sites/carminegallo/2024/03/17/the-power-of-storytellers-to-shape-our-world
https://www.forbes.com/sites/carminegallo/2024/03/17/the-power-of-storytellers-to-shape-our-world
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Art that works, not works of art 

SCRIBERIA 
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Thank you! you! 

If you’ve enjoyed this workbook or found it useful, do share it with 

friends and colleagues. 

I’d love to hear how you’ve used it, or if you have any suggestions 
for more resources.  

You can fill in this simple form here: 

https://forms.office.com/e/FEEhZ4QhNP 

 

https://forms.office.com/e/FEEhZ4QhNP
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Unlock your creativity with "Beyond the 
Goldfish Bowl," a practical guide by Harriet 

Hunt. Developed under the University of 
Exeter's initiative, this workbook empowers 
researchers to communicate their findings 

creatively. 

With easy-to-follow advice, professional 
insights, and community activities, this 

resource helps you deepen your 
understanding, articulate goals, and broaden 

your impact. Perfect for beginners and 
seasoned researchers alike. 

 


